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WHAT'S NEW

ENGINE

IN THE AUSTIN A5

The A3S has many new features which when added together lead to only
one conclusion—the A3S is the indisputable leader in its class.

Let’s take a look at this exciting new model :—

Cubic Capacity—increased to 950 c.c.
Compression Ratio—raised to 8-3 : 1.

A re-designed distributor has been installed to take advantage of the
potentialities of the new engine and as a result the power output is now
34 b.h.p. at 4,750 r.p.m. and the torque is 50 Ibs./ft. at 2,200 r.p.m.

Performance is greatly improved not only in power output but in
increased economy due to the much more efficient running of the engine.
Fuel consumption is increased by as much as five m.p.g.

Greater strength and dependability. The crankshaft has been strengthened
to take the greater loads imposed on it. Lead indium big end bearings
are now fitted top and bottom to carry the extra thrust.

Four piston rings are used in this engine in contrast to competitive makes
with the same engine capacity, where only three are usual.

A full flow oil filter is now fitted to sustain the Austin reputation for
“DEPENDABILITY”.

New improved rear engine mounting lends itself to a smoother get-away.

Tried and tested on the German Autobahnen, these new engines were
driven for over 25,000 miles almost non-stop. Even at sustained speeds
of 60 to 62 m.p.h. and at times going up to a maximum greatly in excess
of this the oil consumption amounted to only 5,000 miles per gallon.

TRANSMISSION

To utilise the full potentialities of this bigger more powerful engine a
more efficient transmission system has been introduced.

A new sports car type gear lever, such as is usually found only on
expensive cars, has been installed. It is a sheer delight to use and the
3rd gear ratio has been raised considerably. In the past, 3rd gear has
tended to be rather a traffic gear, but now a maximum speed of 50 m.p.h.
can be obtained with it.

A shorter propeller shaft is also used, which means less whip, freedom
from drumming and greater rigidity.
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Stronger clutch springs are fitted to cope with the additional power
available but the ease of clutch operation has not altered.

The back axle ratio is raised to 4-55 : 1 so that the engine is running
at a reduced speed for the same road speed and a much quieter performance
results.

Wear and tear will be greatly reduced as the engine is now revving more
slowly at normal traffic speeds. Owners will find that there is a longer
interval between overhauls than on their present models.

NEW BODY FEATURES
A re-designed radiator grille lends greater distinction and appeals to the

discerning, fashion conscious portion of the buying public.

Increased safety is the watchword when discussing the new body
alterations.

An enlarged curved rear window provides greater visibility to the rear,
making for safer driving in traffic.

Flashing indicators now replace trafficators to provide clearer warning of
driving intentions.

Wing lamps mounted on a new base are even more easily visible.

Driver’s seat is fitted on slides to enable the optimum position to be
easily reached.

And above all there is “BUILT-IN-SAFETY”’ in the integral constructlon
steel body. Strength in construction means rigidity in use.

Now that you have read of all the new features let’s compare the A35
with the A30 :—

ENGINE A30 AdS

Capacity . 3 : 3 g : . 00 ee. 950 c.c.
B.ELE. & » : ; I : . 28 at 4,800 34 at 4,750
Torque == ; : : 2 ) .40 at 2,200 50 at 2,200
Compic oMo, . . .. . . 2al el
Big end bearmgs S .. White metal — Eeadimdium
Filter : S . =~ . Bypass Full flow
TRANSMISSION

Gear lever . ; : . - . Cenfisal Remote control
Rear axle . g ; : ; : . 4875 4-55
Gear ratios . ; . i sE 3-966 3-628

2nd 2-596 2-374

3rd 1-68 1-412

Reverse 5:381 4-664
Overall ratios . : E Ist 19-35 16-507

2nd 12:626 10-802

3rd 8-19 6-425

Top 4-875 4-55

Reverse 26-23 2221
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TRANSMISSION—continued ; A30 A35
Road speeds at 1,000 r.p.m. Ist 35 3O

2nd 5-14 6-00
3rd 17592 10-10
Top 13-30 14-26

OTHER ITEMS

Battery . ammaan . . - 32 amp.iour 38 amp. ey
Indicators S . Tralicatens Flashing
Exhaust pipe diameter . . . . 1’ 13

Rear wildom i S . . FHat Curved

The new A35 is a winner and you can approach your prospects with the
conviction that what you are selling will sell easily—if your promotion
1s good.

A Demonstration will Convinee

FORTY SELLING POINTS
ON THE A35

Body Outside
Full four-seater.
Larger curved rear window.
Better positioned drip moulding.
Capacious boot.
Separate flashing indicators.
Re-designed grille.
New side lamp mounting.
Powerful headlights.

Body Inside
Full width parcel shelf.
Unique light switch on steering column.
Draught free ventilation.
Easily opened balanced windows.
Optional heating and demisting.
Good visibility.
Front compartment courtesy light.
80 m.p.h. speedometer.
Driver’s seat on slides.
Foam rubber seating.
Genuine inter axle seating.
Easy access to rear on two-door model.
Unitary construction.
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Engine
Larger, more powerful engine.
Higher compression engine.
Re-designed distributor.
Larger exhaust pipe.
Lead indium bearings.
34 b.h.p.
50 lbs./ft. Torque.
New engine mounting.

Transmission
Remote control gear lever in centre of car.
Stronger clutch springs.
New gearbox ratios.
Shorter propeller shaft.
Higher rear axle ratio.
Hypoid rear axle.
Compact turning circle.
Anti-roll bar at rear.
Powerful hydraulic brakes.
Twin leading shoes at front.
Handy easily operated handbrake.

Reading this copy does not preclude or excuse you from diligently studying the catalogue
from cover to cover.

WHERE TO SELL
THE NEW A5

START WITH
THE MOST LIKELY PROSPECTS FIRST

The New Austin A33 has many features

which appeal to all NEW BUYERS in its class, as well as to those
present owners of the famous A30.

OLD CUSTOMERS as well as new are always buying steadily, so you
should circularise immediately all the most likely prospects in your
district in order that you do not miss some of the immediate possibles.

HERE ARE A FEW SUGGESTIONS which will help you make up lists
from which to obtain leads and send mailing shots. PROFESSIONAL
MEN MIGHT WANT A SECOND CAR, whilst all shopkeepers are
good prospects for an A35.
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